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About Us
• We only work with fast-growing B2B event organisations 

focused on digital transformation and growth
• Best known for our work helping companies build, grow and 

monetise online communities, marketing and sales 
automation.

• One of the oldest HubSpot certified partners, and awarded 
top digital agency in London

• We have been in the events industry for 20 years

Ricardo Molina
Co-Founder & Director



Founder and CEO of The Social Effect, a 30 person digital 
marketing agency with offices in the UK, USA and South Africa.  
Specialising in marketing optimization for B2B demand 
generation & events marketing.

Regan has been positioning, growing and managing B2B 
communities for over ten years.

He has managed communities for IBM, Salesforce, SAP, 
Microsoft and many others.

     Some of our clients:

Regan George
Founder & CEO
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Successful 
Community 
Building 
Blocks

Positioning/Theme
We position your community 
Around your members’ deep 
Professional interests. Build 
trust With the hard-hitting 

relevance of
Your content

Member growth
We consistently grow the
Community membership 

with a highly relevant 
audience

Content & Engagement
We develop content and a Community 
environment That inspire engagement,

Participation and user-generated 
content.

Positioning, Growth, Content, Engagement & Community Management done in one group.

Proactive Community
Management

A productive Community Manager keeps 
conversation on topic, protects the 

community from self promotion & spam, 
and builds key

Relationships with members.

ROI
RETURN ON
INVESTMENT



Community 
acquisition & growth

3hr

Content strategy ,  
research & calendar 

2hr

2 weekly posts
0.5hr

Sending personalised 
engagement messages

2hr

Reporting
0.5hr

Weekly 
Community 

Management

Responding to ‘private’ 
community comments 

via inbox.
2 hr

Responding to 
‘members’ comments

1hr

Community 
Management Team 
Working Week



EMAIL VS  LINKEDIN GROUPS 

Cost to acquire GDPR email 
opt-in: 

£30 to £50 per contact
VS

Cost to recruit a member into a 
community: £7.50 (no 

messaging/email restrictions once 
they join)

Email Opt-in rates: 2.5% to 5% VS Invite to join rate: 25% 

Email open rates: 18.16% (1) VS Community messaging rate:s 
40% to 50%

CTRs of 7.77% (1) VS CTRs of 15% to 35% 

Bounce rates of 9.60% (1) VS Bounce rates of ZERO 

1) Constant Contact

LinkedIn is a ‘walled garden’ in 
GDPR & CCPA terms: at the turn of GDPR, 
the platform updated their Terms of 
Service, Privacy Policies and User 
Agreements so that every member is 
required to agree with these updates or 
refrain from using the platform.  

All outbound communication through 
LinkedIn is universally consensual and 
remains GDPR/CCPA compliant.

The Power of 
LinkedIn Groups in 
a GDPR & CCPA 
World

https://knowledgebase.constantcontact.com/guides/KnowledgeBase/5409-average-industry-rates


You have turned on a 
constant flow of highly 
qualified ISV leads for 
Salesforce at a fraction of the 
cost of using traditional 
marketing channels

Gary West 
Vice President
Salesforce.com Europe

“

SFDC
Social Selling Leads 
Enterprise Apps Economy LinkedIn Group

“



“I am astounded by the 
engagement, the LinkedIn 
Community continues to 
generate trackable leads, The 
Social Effect are true partners.

Nicole Bono
Marketing Director
Fuel Education

Fuel Education
Social Selling Leads 
Blended Learning LinkedIn Group

“



Women in 
Business Expo
Pre Registrations
WIBEXPO LinkedIn Group

Note: Last Touch Attribution



Messe Frankfurt
Pre Registrations
Automechanika  LinkedIn Group



Want us to take a deeper look?

Book a session with me and 
we can review your specific 

situation further and help 
you build your own 

game plan.

https://info.brightbull.co.uk/from-digital-marketing-to-the-digital-transformation-of-marketing-sales-0


Questions?



Thank you!
Ricardo Molina - 07903 577542 - ricardo@brightbull.co.uk


